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representatives of free constituencies.' Experience was to prove
that in this expectation he had been mistaken: Palmerston, the
most reckless of interventionists, became the idol of the middle
class, and Cobden lost his seat for having opposed the Crimean
War. In like manner, Marx thought that the proletarians would
not willingly suffer imperialist wars. Neither Marx nor Cobden
realized the change of psychology produced by the possession of
political power, or the means which could be used by the rich
to cajole the democracy. A disfranchised class may oppose wars
made by its rulers, but when it has gained the vote it feels that
wars are its wars, and becomes as bellicose as the former oli-
garchy.
Another of Cobden's illusions was that commerce tends to
promote peace:
Commerce is the grand panacea, which, like a beneficent
medical discovery, will serve to inoculate with the healthy and
saving taste for civilization all the nations of the world. Not a
bale of merchandise leaves our shores, but it bears the seeds of
intelligence and fruitful thought to the members of some less
enlightened community; not a merchant visits our seats of
manufacturing industry, but he returns to his own country the
missionary of freedom, peace, and good government—whilst our
steam boats, that now visit every port of Europe, and our
miraculous railroads, that are the talk of all nations, are the
advertisements and vouchers for the value of our enlightened
institutions.
The reasons which have prevented commerce from promoting
peace are worth considering, since they are among the main
reasons for the failure of Cobdenism. When two countries are in
no degree competitors as regards the products interchanged, that
is to say, when each is incapable of producing what it buys,
commerce is felt to be beneficial to both, and the effects "for
which Cobden hoped do really take place. In his day, most
commerce was of this sort. We sold our manufactures largely in
countries which had no machine production, and we bought from
them natural products which do not exist in the British Isles.
Where commerce is of this sort, it encourages friendship between
nations. But as soon as one country sells to another goods which
the other is capable of producing, the anger of competitors be-
comes more intense than the gratification of customers, and

